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The logo represents the three pillars of the organization: food
safety, management and protection of environment and natural
resources, and sustainable economy. The spiral position shows
the unity of its allies and members in realizing such goals.

This manual is based on new, unique and distinctive elements
such as lettering.

To maintain the exclusivity of the logo, the use of Arial (Black)

font is admitted only for the contruction of "Green Convergence”
brands.

The Details As IS

Distinctive Element
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THE LOGO

B The logo (P1) is shown in the 4-color
version, which is the base logo.

In special cases (e.qg. stationery), in
order to reduce time and costs, it is also
possible to print the logo in two colors
(greyscale).

B The stylized version in outline (P2), is to
be regarded as natural extension of the
base logo.

P1 BASELOGO - 4 COLORS

P2 OUTLINE VARIANTS OF THE BASE LOGO
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THE LOGO

P1 3D base logo, 4-colors, to be used for
all color applications.

P2 3D base logo, greyscale, adjusted to
Photoshop preset: Maximum White, to
be used for all applications in
black-and-white.

P3 2D outline logo, use Photoshop hex
code # 069c07.

P4 2D outline logo, black, to be used in

special applications (e.g. gold, silver,

BASELOGO 3D
P1 P2

BASE LOGO 2D
P3 P4
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DESCRIPTOR

A GREEN CONVERGENCE: 100%
Font: Arial Black

B  For safe food, healthy environment and
sustainable economy (Descriptor): 40%
of A.
Font: Arial Black

GREEN CONVERGENCE _~

For safe food, healthy environment and sustainable economy — B
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For safe food, healthy environment and sustainable economy
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